
BACHELOR OF
BUSINESS 
ADMINISTRATION 
�F�w���ª�j�0�À�X�y�J�G���à�X�À�R���R�„�y�„�Ç�ª�²

OCTOBER
Intake

FACULTY OF ECONOMICS AND
BUSINESS

Community-Driven University For a Sustainable World



INTRODUCTION
The Bachelor of Busin ess Administr ation (Mar ketin g) with Hon our s is a challen gin g 
pr ogr amm e that pr ovides gr aduat es with a deep un der stan din g of fun dam ental 
mar ketin g pr in ciples an d th eir impor tan ce in eff ec tiv ely mana gin g organizational 
oper ations. W ith a mix of th eor etical an d pr actical cour ses, students gain essential 
knowledge an d skills crucial for excellin g in th e busin ess �eld, with a focus on 
compr eh ensiv e mar ketin g exper tise. Case studies an d int eractiv e assignm ents allo w 
students to apply th eir learnin g in pr actical scenar ios. They also de velop a str on g 
foun dation in various mar ketin g skills, in cludin g consum er beha viour , pr om otion, supply 
chain mana gem ent , pr icin g str at egy , pr oduc t  de velopm ent str at egy , str at egic mar ketin g, 
digital mar ketin g, an d m ore. Graduat es of th e pr ogr amm e are w ell- equipped to na vigat e 
th e dynamic lan dscape of mar ketin g an d mak e signi�cant contr ibutions to organisations. 
The Bachelor of Busin ess Administr ation (Mar ketin g) with Hon our s is cer ti�ed by MQ A an d 
cer ti�ed by AUN- QA (ASEAN Univ ersit y Net w ork Qualit y Assur an ce), emphasizin g th e 
pr ogr amm e's excellen ce in cur riculum design, facul ty quali�cations, teachin g m eth ods, 
student suppor t servic es, an d overall pr ogr amm e qualit y. Graduat es are pr ep ared for a 
thr ivin g car eer in mar ketin g an d ha ve access t o a mul titude of oppor tunities in th e �eld.

DURATION OF THE PROGRAMME
The Bachelor of Busin ess Administr ation (Mar ketin g) with Hon our s pr og ramm e is a full tim e 
pr ogr amm e over a minimum dur ation of 3 year s, whic h equiv alent t o 6 sem est ers.

WHY STUDY BACHELOR OF BUSINESS ADMINISTRATION 
(MARKETING) WITH HONOURS IN UNIMAS? 

Recognition b y international bodies 
     - Cer ti�cation: ASEAN Univ ersit y Net w ork- Qualit y Assur an ce (AUN- QA)
Accredit ed b y Mala ysian Quali�cation A gen cy (MQ A)
Compr eh ensiv e curriculum that c overs both th eor etical k nowledge an d pr actical sk ills
Great car eer a dv an cem ent oppor tunities
High job deman d in all in dustr ies
Enga gin g in research activities can enhan ce cr itical think in g, pr oblem-solvin g skills, 
an d deepen un der stan din g of mar ketin g c on cepts

FACILITIES AND RESOURCES
Perpustak aan Tun Abdul R ahman Y a’kub (P eTARY) 
Comput er labs equipped with r elevant har dw ares an d soft w ares for pr actical pur poses 
Onlin e learnin g suppor t 
Dedicat ed an d exper ien ced facul ty team compr isin g of exper ts in th e �eld of busin ess, 
�nan ce, accountin g, mar ketin g, mana gem ent an d ec on omics 



Mala ysian student 
Int ernational student 

The fee is t o be p aid in six (6) sem est ers. 
Students will ha ve t o p ay fur th er 
administr ativ e fees an d r ecur rin g f ees if th ey 
ext en d th eir studies. 

Students ar e entitled t o apply f or P TPTN at 
only 1% int erest r at e t o cover th e cour se fees. 
Al ternativ ely, th ey can apply oth er ext ernal 
scholar ship or education lo an f or 
un der gr aduat e pr ogr amm e.

ENTRY REQUIREMENTS

COURSE FEES

For local students, at least CGPA 2.00 
Matr iculation/P re-Univ ersit y or STPM with at 
least Grade C+ (NGMP 2.00) in an y tw o (2) 
subjec ts (n ot in cludin g Gen eral Studies), an d

Obtain ed at least Grade E dur in g SPM in 
Math ematics/ Additional Math ematics 
subjec t ,an d

Obtain ed at least Grade E dur in g SPM for th e 
English L an gua ge subjec t , and

Obtain ed at least Ban d 2 in Mala ysian Univ ersit y 
English T est (MUET) 

For int ernational students, a minimum IELTS 
Score of 5.5 or its equiv alent (e.g TOEFL 
paper -b ased test -550; TOEFL Comput er-b ased 
Test - 213; TOEFL Int ernet -b ased Test 79 -80) 

Oth er equiv alent quali�cations appr oved by th e 
Univ ersit y Senat e
 

WHO SHOULD APPLY
The pr ogr amm e aims at pr ovidin g 
oppor tunities to various gr oup of 
pot ential can didat es suc h as:
Fresh gr aduat es f rom STPM, 
Matr iculation, Pre-Univ ersit y, Diploma 
an d equiv alents wh o wish to pur sue 
Mar ketin g pr ogr amm e
Emplo yees f rom relevant sector s of 
in dustr ies wh o are det ermin ed to 
de velop your human capital an d exp an d 
your social net w ork for bet ter job 
perf orman ce an d pr ospec ts
Can didat e that is m otiv at ed to pur sue 
Mar ketin g pr ogr amm e to gain 
knowledge in mar ketin g �eld, an d to be 
able to plan for th eir own mar ketin g 
go als

CAREER PROSPECTS
Sales and Marketing Executive

Management Executive

Event Planner

Digital Brand Advisor

Wealth Planner

Health Insurance Planner and Advisor

Brand/Product Manager

Event/Meeting Planner

Media Planner

Public Relations Representatives

Social Media Manager

Marketing Analyst

Business Advisory

Marketing Researcher

Lecturer of Marketing

Government O¬f�cer

RM55,00.00
RM40,000.00
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W EBSITE

EMAIL

For fur th er inf or mation about th e 
pr ogr amm e, ple ase c onta ct: 

CONTACT US

Nor diana Ahma d Nor din
Progr amm e Coor dinat or 
Facul ty of Econ omics an d Busin ess 
Univ ersiti Mala ysia Saraw ak 
94 300 K ota Samar ahan, Saraw ak . 

UNIMAS Busin ess School 
Level 4 , UNIMAS Cit y Campus 
Lot 77 , Section 22 , KTLD 
Jalan T un Ahma d Z aidi A druc e 
93150 Kuc hin g, Saraw ak . 
Ph on e: +082 -222111 
Email: ubs@unimas.m y 

ann ordiana@unimas.m y

Disclaimer:
The Faculty of Economics and Business of Universiti Malaysia Sarawak has made every effort to ensure that the information 
presented in this document is accurate at the time of printing. This document is created for information only. UNIMAS reserves 
the right to change the content in this document at any time and without prior notice. Tuition fees are subject to an annual 
review.

Phone: +6013 810 1801 / +6082 584302




